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Strategy to build brand image in the footwear industry in Thailand
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ABSTRACT

The aim of Dissertation: (1) To study the concept of the Strategies to build the Brand
Image of the footwear industry in Thailand (2) To study with the process in the Strategies to
build the Brand Image of the footwear industry in Thailand 3) To study the indication of the
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factors that affects the Strategies to build the Brand Image of the footwear industry in
Thailand.

In this study the researchers had mixed method. Using Quantitative research with
Path analysis in model from clients who have used the product brand in the footwear
industry in Thailand of 472 samples with depth interview. The questionnaire validated the
accuracy of a panel of 5 experts. To calculate the IOC and reliability testing with a
correlation with the Cronbach's alpha.

The results showed that the Strategies to build the Brand Image of the footwear
industry in Thailand Influenced by the positive as well. Customer Loyalty (B = 0.77)
relationship management with customers (B = 0.59) Integrated Marketing Communication
(B = 0.35) to manage the marketing mix (B = 0.17) and the Trust of customers (.3 = 0.08)
was statistically significant, respectively.

Results of the research showed. Step the Strategies to build the Brand Image of the
footwear industry in Thailand must use all elements together, it sort of communication

between customers, employees package. This is the direction that needs to be

communicated in the same direction. Creating a brand image requires continued innovation.

Keywords: Strategy ,Brand image ,The footwear industry
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3.4.1 dhureamideidessinn ldadfagudnsds Wenovaundgiu meonsiasei
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Chi-square/df <3.00 2.60 BN QU
CFlI >0.95 0.99 NN e
GFl >0.95 0.95 NN a9
AGFI > 0.90 0.90 HULNE
RMSEA <0.05 0.038 LA QU
SRMR < 0.05 0.036 HULN e

dlefiansanardaimunaunauvestauna 91nn15199 4.37 wuqn lumadinaudaenadss
ﬂamé‘uﬁ’u%’auﬂa@aﬂixﬁﬂﬁﬁgﬂ 6 AYUNIULNMIN N1SEONTU Ao Chi-square = 298.94
Chi-square/df. = 2.60 , CFI = 0.99, GFI = 0.95, AGFI = 0.90, RMSEA = 0.038 uaz SRMR = 0.036

)

sl 3 nagnsnsasnmanuainsduilugnamnssuseavintulseindlneg

Uadema  Avulindlaves ANRsNANATeY MIaTAMEnwalgsia

gnAn TRUST gnAn LOY IMAGE
(R*=0.94) (R=0.72) (R=0.81)

GT’}LL‘LJ?LMGJ‘ DE IE TE DE IE TE DE IE TE
dutsgamnansnan 0.27 0.27 0.19 0.19 0.17  0.17
FOURP 4.23 423 429 4.29 395 398
NIAINUUURATUINS 0.16 0.16 0.44 0.44 0.35 0.35
IMC 3.86 386 852 852 6.62  6.62
rndifusivgndn 0.72 0.72 042 042 021 038 059
CRM 13.93 1393  7.68 768 881 6.62 1021
arulindavesgndn 0.08 0.08
TRUST 1.98 1.98
AMuasdnsinfvesgndn 0.77 0.77
LOY 11.74 11.74

DE = Direct Effect, IE = Indirect Effect, TE = Total Effect, * p <0.05, ** p<0.01

HANMTIATIEINUD nagnsnsasiamdnualnsdudilugnamnssuseanilulseindlng
I@sudvEnasnduinn anuasdndnivesgnd (B = 0.77) msuimsanuduiusiugnd (B =
0.59) MsFoasmnansnaIaLuUAsus (B = 0.35) madansdrudszasynanmisaaa (B = 0.17)
wazalindavesgndn (B = 0.08) egnaiiddAamneadi luvueiinisnrmasinindvesgndn
IgudvBnasiu 13eUInan N13530aTNINITNAIALUUATUNRT (Y =0.44) MsUIMIsATLEURLS

v o o

flugnen (Y =0.42) uazn133anTsaiuuszaun1ansnaia (y =0.19) sgalfaddgn1eadia uazaiy
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windnfvesgndn lesudnSnasiu 1Wawinain msusmsanuduiiusiugndn (Y =0.72) n133ans

drulszaunanisnatn (Y =0.27) uar N13FRAITNNNTAAALUUATUNAT (Y =0.16) 019l

v o w

JudAgyn1eada

4.3 wan1inTsigauninamanvalnduilugaavnssuseaintulssmelng

Tuiruzvosfuilaanuin gaudeegludesnanignislefisutuamnmusssesvin esann
aunsamingivlutsamaldliion wazgnéndnilngfienuiulalusduiluaumumy

rgouiidfayrionmanuainsidudlugramnssusesvinlulsemelng luviruzveagiuilan
wuin inInn1sesnuUUTdalTe waznsseunsUsEuduusYinlignAursduiirunRdnaudn
sanadinaunmbiviaiieniuguianndiasema

Tuslemaidfyienmdnuainsaudlugramnssuseavinlulssmelneg luiimugues
fuilaanuin iinannisiAenaelmiognsUssmanaswgiaendou degnéngalmiduualiudias
Heududlve Ysgneutunisaienseuanisaieddedldveinevesauluyi

duglassn ddyenmdnuainsaudlugaamnssusoariludsemelne lusfauzes

£

Auslaanudn nanAlengnAusdiuiilenvesniislseme nsnsganedunndslimis uay

Y

Audaselngiinanysemady

4.4 wamslessinnmeiidelegunm Iioagulasdaaudsl

4.4.1 Hagtudugaiifuslaadulug nmsfouuuiaiigasiunsndalugaiidudi uazviinig
WARLUU Mass Product m&sgnyinnie vesisuyunisnangn ustlilaulaguilae Alienaasisiils
Tfurifianns fefu nsaseanudesiilu sndnval uastendnwailugaamnssusoailulssmelne
Feflanudndy wndimsddaldunnsuiudey Talfaud dnsadadeaalunsdud deads
nsandlusngnin Aeuftazanianndadud

1.4.2 nagnnisjadiuiinisvievesgnifisegiafealiiiose mndudusondasuie
U3t USulalAdudn gviuasis ad1a3ossvesiaud fesimsnununaddd IMC 1duntae
Usgmnduiug amaud Wegluladuilaelildideteu snsignamnssusoadilulsanalne 1
ansnverenaneeniuldlng eiflsuiunsidudmatszma Amse usnBuuiem gadu fudis
N waziuihusauisiangn dsorevzmngiuaulugemis udlianssandndunisiulafidadu
fuvsdnld fodu wunAnludvesnisnmdnualinsaudlugeamnssusessinlul senelne 3od
Anuddglulivasn siaunTaud eenludiunsdumandaseina Snmadunisnieusaite
Funsuvstundansilaussunuasygiae e udneiie

4.4.3 msUuidevimiesdmslinduadluasadnfusiinsnaunuiseinismysmisldde
Fefivannuaneundstunsliderivmnzaufinimaunudrmtihgyliuisnamnsausendaseldlu
nMsUszrduiusLInAIINsIeuLUUlEueg Usssnduiusuuuaulssdniu mstianuddgiu
fuviusssiuualtufiddyandetu furesesanmsnididouarasiouyadnuasgnd Tfan
wuANudRRULaraRsaU U miusEnIgnAAuf AU lianiurieusesie

4.4.4 M3dnasseuidennd wedamuiuslana fauddnlunsaismnudenlvansusulu
Tavesfuslna fedu vidndndudesitngnén mnuisnitngndn $¥nanudiosnis vismazanansn
nAnAufTlidaty assnnudeans sadgmiSesdudasndlule Wesnn AINABINTTVBIGNANA
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Svausfunatas fadunsdnaudmesuidniafesdauiunatngluie audadefeguassn
ddny Tugmamnssusesvinlneg Faunsiau AU laiuads auvimuzyesgndn Jududsddny
nsasulusuideludiugnAdeiouiulviinn

4.4.5 nMsseangsfa ganatutlugatagtuitiunisnisiamndud ligniianisudald
wdnnisregenmuALfeIsvesgnd wilassaiisuismazdueyinddeuegine duidewnan
fauusauo9enig fjatuaudusinduas Hlaftuguvesuismiesaud fesamnind ldaaune &
senduen ldgaenefiannuvainvans feadunaing uesduiudigfizossn jarduidufuas
A lallgauuanamaud nsussmduiusuTsnitiuishaudauglufunisi CRM mausend
nsdndagEanisununnsndud Tnsidumesiide Wavomsesulay dnhUszeduitusnaonyn
iWouritensedunisivg wasnenealinsdudilueglulevesuilag visniideviaiiidunis
venseuuulnsaln fenauninvesdudi Tnserdengudusinavesuium

4.4.6 US¥M3jaidy Brand Vision ua Brand Communication Lunisasianueilunsidum
wiunevhiisluuien Gavardastsaiuanudaaurewidadudiiiui mehliEuddanu
Fanuluasnvesfuilaaffenisuszniadinululaw diu nislddiudssaunaniseaiatendu
Uadwariuayu
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4.4.7 ganin1suaduguwsell nmsiidusiinsfiounishafiddauduiu Jagtunoussiaun

o
[y

Fuduismazueaiesnsmauny Tasgatiuludfue mudluiu dwnansieed wasdBodud na
gndTuTInsatiufie anumeliies Tndh ussiuns Undedlaazegednaimnugulunng u egiv
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uwu wreuisliannsolawuvansaldmndeaelatignduazdiety nafuuismmvuay
vlvuisnmgaanmaiuaseunia Feiimiividvifenisairsteidesainnisihausnnniidlsd
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5. a5U aAuTena uavtaldusuuy

JnqUszend 1 iofnwdswnAniientunagndnisaienmdnualnsduiesenanmnssa
sowiluvssmalng  nisadenmdnual nsnduduesgaamnssusearilulsumalnetuogiums
Tinuddgludigni Tnawduanusiasuazgndeddunisnevausinisiiuinisuuuiuiiiule
aonndasfuluIfnves (Sjoberg, 2002) Mauain ANFBINNSUBIGNAATABITIAILATNFBA
Tagiamznsnevaussuuuliuinmsnienevaussiugnéiud fimsideslosszuusing fifeadosiu
g nmdnwainsAudesgramnssuseatiilulsemdlue andoynesdUsznausiudu Vaaud
fusie wifnew n1seansszminsuismuazgnisufuladunmdnual lldudiuinsaudm Jady
uAasAUsznaunils udnmdnuaiasieniuieuilon wensdemsiysanmadiiudefoity
donndadfuLLIAAYEY Pokorski (1995) Tllauein MNENYOIAAIINAIUYB VLAY ANTTUYDIGNAN
nsaanazimunduiusnmiugnd mssnsefunsuinisgndndiania afrsaminfvesgndn
asanaUstloviiiuiuou fugagnéfiaiuadlmilnemsfindedearsinenss iislontalunsads
gonvIgsogniusazie andunulunsmgnlnl vaeliesdnsnioumoutuaniunisaidl
Anfn MsulstoyartaiosdnsviliiAna meiiauysaivesgnd @enndudhmangldgndes ms
TousmaivssAvsnmdedu ysanmsduiusniniugnén didedu dludsiinsafuanudesnisves
wnwInBetu azandsevdnnatuasaildane Tasudeyaiia gnildzuaufianelaainnis
USmsiimlusezen

faquasasddl 2 iiledinuniadunounisiimunnagninisairanmdnsainsaudves
goavnssuseailulssmalng Sunounisnisimuanagndnisaiianmdnuaingduiive
gnavnssuseavilulsemelnefesSuduiinisiidadielnidnaudeanisvesgndn aonadesiy
wIAAURY 315508 LETTMmluazAne (2550); AAINST NAUTAUAT (2550); J91A1 WNGLNYS (2555) il
wuedn AneawAeiunandue uaznsaienndnuaisidudonthilufinuandive swandausilvsl
Aimsasuuameimuiluiieaussanudosnisvesgnlusuian Tagendanisle MC Tunnsli
Yoyagnndai S5wus Tavimeadn (2552) tauoin Teyat1nans (information) Tarwandimeindivials
gnénnguimneldfuiiaauimiiunlunain Milimauiinudnuuzuasnauszlevivesdudi
savidgliAnauAndsuindonwdnualivesnsaudlavan fesuuuunisieansiifidnoniwly
nstdanasuldinluasafessmndisusuiunuailidederiuiodndualdaedaun
Tawandanislinisuuzirdudlnilunaiaiildiedu wazdieifinauieanisvesgndn
ngudvnedniuauditinesegluiemaindniie sauidsieliteyatomniiielavandudn
waztiiognénguiiivine wenanifosdatuluiinish msdanisgnérduiug §sdl Macer
(2000) taupInMIsIAnIsgnAduRLETTe CRM (Customer Relationship Management)agiAgdos
fumsaueuduiusiugniuasiifleniaszundugnidensaiienudlaluaudesns
¥93gnA1 WaznIsABUAUBIUNANA YLz NSUI S uTew s Iiduuselevdsiegsialy
Hagtiulae CRM Ao38nnslagAnuiingro1uaziaien Customer Value senuni3esuas Life Time
Customer Value wienmuewsisgninluszezen lasmsairsiauniiuyuniuduiudionzen
lzauvIolamznauiugndn Wleaisyarignésrezen Customer Life Time Value gaan
aenadoafyu doauwa v1aUselaly (2547) Mdudn RV flanudndgysionisaiiauaznu
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anuduitusedsieioslusrazenuiuiunguandtineiiiefiagsilignéinanumelauay
wnfnfegivgsialiunuiianaunitgsaniegniazgely

SnqUsasAil 3 Liofnuniatateusiidmasiensadanmdnuainsdudlugnamns
soululsemalng  Nan1TIETIUTIUNUIN NagNsNITATIININaN YRS AUAlugRaInn Ty
seavtudseindlne lwirugvesiuslan 19suBnsnasingauinan mnuasindnfvesgndi uin
flan donAdeariu UUIARYEY ANISA WIRARINT LAazauUNT LA MTaud (2550) leusin Aty
sndnivesgnéniifiarudidyosnsds uasadratlsssozemetediiu waruuafnues gami 40
anaad (2552) faueinanuinfvesgndn Wy arunfetesidemnuynituiiidensidud $1udn
fuan n1sUinIsviedu foguuiiuguesiruafifivoune vidonisauomey Fenginssunisia
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